THE MOST POWERFUL WOMEN IN INDIAN BUSINESS

Simone Tata
India’s answer to Coco Chanel

HE GOT OUT OF THE COSMETIC BUSINESS EIGHT YEARS AGO, BUT

Simone Tata will always be remembered for giving India its first

hic cosmetic brand, Lakme. Seventy five years old today, Tata

Maureen Wadia

A good word for all

hasn’t lost any zeal for business. “We will be doubling our turnover

in two years,” says the Chairman of Trent Ltd, which owns the
Westside chain of departmental stores. Last year, Trent acquired
Chennai-based bookstore Landmark and now has big plans in
the hypermarket space, where it debuted last year with Star India
Bazaar in Ahmedabad. ahona GHOSH

time,” says Maureen Wadia. “My

family, friends, doctors, patients,
employees, models...everybody seems
to turn to me for advice,” she says
jokingly. For good reason. Wife of
Bombay Dyeing group Chairman Nusli
Wadia, Maureen, 60, seems excep-
tionally talented at managing multiple
businesses. She oversees the family’s
charitable hospital, publishes a magazine
(Gladrags), organises model talent hunt
and the Mrs India pageant every year.
No wonder it was past bedtime when
this magazine finally managed to catch
the workaholic mother of two for a
quick chat. m KM

I FIND MYSELF GIVING ADVICE ALL THE



