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Introduction

Citizen participation has played a pivotal role in building and
improving democratic societies across the globe. Previously,
institutions incorporated offline channels such as in-person surveys
and panchayat meetings to ensure active citizen participation [1].

However, with an increase in digital adoption and internet
accessibility, society has moved towards a more hybrid channel of
citizen participation which integrates offline and online platforms
[2]. The evidence of this transition is seen on social media platforms
such as Twitter, Facebook, YouTube and on search platforms such
as Google.

Quilt.Al partnered with Aapti Institute, Porticus and Rohini Nilekani
Foundation to study the shift in citizen participation. This study
uses search and social media data to understand the four pillars of
active citizenship in India: volunteerism, co-creation, claim making
and resistance and mobilization.

MUILT.AI


https://pria.org/knowledge_resource/1642132844_Report%20-%20Online%20Citizen%20Consultation%20FINAL.pdf
https://pria.org/knowledge_resource/1642132844_Report%20-%20Online%20Citizen%20Consultation%20FINAL.pdf

The aim: To understand the
online discourse on active
citizenship in an Indian context

This report aims to understand interest and online discourse around
the fours pillars of active citizenship—volunteerism, co-creation,
claim making and resistance and mobilization in India. The time
frame for this research is December 2019 to March 2022.

Within the digital ecosystem analysis, there is a national overview of
the online discourse, as well as a focus on three geographical
regions in India—Maharashtra, Delhi, and Karnataka.

These findings will be used to complement the offline study
conducted by Aapti Institute on assessing the discourse on active
citizenship in India.
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Methodology

We used multiple data sources to ensure a broad view and robust sampling

Finalizing the hypotheses:
We brainstormed and finalized the hypotheses for each pillar with the teams at Aapti Institute, Porticus and Rohini Nilekani
Foundation.

The demographic and geographical scope for each hypothesis was defined in consultation with all partners.

Extracting social data:
We extracted and studied 10,000 social media posts (from Twitter, Facebook, Instagram, and Youtube) across all four pillars of active
citizenship at a national and in three states: Maharashtra, Delhi, and Karnataka. We also curated a list of up to 400 keywords that make

up to a total of 32,000,000 search data points to study search behavior around active citizenship at a national and state level.

Extracting Influencer data:
We extracted up to 6000 social media posts for a curated list of 30 influencers to conduct influencer analysis for investigating the

digital evidence for respective hypotheses.

Extracting Institution & CSO data:
We extracted up to 5000 social media posts for a curated list of 50 institutions and CSOs to conduct an analysis for investigating the

digital evidence for respective hypotheses.

MUILT.AI



03 Search data analysis:
- We categorized search data into behavioral categories suitable for the respective hypothesis to analyze the shift in

their volume or rate of change (RoC) over a period of one year. Average monthly volume for each search term was
extracted using the data provided by Google adwords.

Social media analysis:

05
= We studied the social media posts extracted for each query qualitatively to identify the online discourse around each
pillar and collect evidence to assess the validity of the hypotheses at national and respective state levels. Urban/rural
skew was determined by the difference in volume of posts from the rural and urban areas using the geotagging feature
on Twitter. The gender and age skews were determined using the data from Twitter ads for specific queries.
06 Influencer analysis:

= We extracted the posts addressed to and from the influencers around the keywords curated for the respective
hypothesis. We studied the posts qualitatively to ensure the relevance of the posts. We then analyzed the shift in the

volume of keywords with respect to the influencer data to gauge the correlation between influencer participation and
shift in user behavior trends.

MUILT.AI



VOLUNTEERING DISCOURSE
ANALYSIS

Volunteering involves providing service to the most vulnerable and marginalized communities, and the
individual contribution of time and resources towards a cause.

QUILT Al



Delhi: What are people searching for around volunteering?

Volunteering Categories
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to total volunteering search

20.00%

In Delhi, interest towards different types

of volunteering is generally evenly

spread among most categories ranging

from college activities to NGOs.

College volunteering activities are the

most popular among locals, making up

19% of all searches.

Some of the top interests include:

Symbiosis (college students)
Rashtriya Swayamsevak Sangh
(political groups)

Isha foundation (spiritual and
faith)

Child Rights and You (NGOs)
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Maharashtra: What are people searching for around volunteering?

Volunteering Categories
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to total volunteering search

25.00%

In Maharashtra, interest is skewed
towards spiritual and faith based
organisations, college activities, political
groups and NGOs, making up 70% of

total searches on volunteering.

Most popular organizations within these
categories are:
- Symbiosis (college students)
- RSS (political groups)
- Isha foundation (spiritual and
faith)
- Art of Living (spiritual and faith)
- Child Rights and You (NGO)

MUILT.AI



Karnataka: What are people searching for around volunteering?

Volunteering Categories

Spiritual and faith I
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NGO with large vol base | NENEGN
College students [N
Govtorgs D
General D
Clubs [

Volunteering intermediaries -
Civicaction [J
Volunteer driven initiatives [
Youth groups [
International volunteering [J
Composite giving ||
Movements and campaigns

Corporates

0.00%

10.00%

% of search of volunteering category compared
to total volunteering search

20.00%

30.00%

40.00%

50.00%

In Karnataka, interest for volunteering
activities is heavily skewed towards
spiritual and faith based organisations,

making up 44% of total searches.

Isha foundation and Art of Living have
the greatest search volume, which grew
by +206% and +69% from 2020 to 2022.

In other categories, political groups and
NGOs that are popular include RSS,
NSUI, Bhumi, and Teach for India.
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Delhi: What are people searching for around Volunteering?

In Delhi, college volunteering activities

College students ] were observed to have significantly
Volunteering based NGOs ] . .
Yiiith @oliba _ higher volume as compared to India
@ Yoldmeerddveninmarives g overall, showing its popularity among
= Clubs [
g, Community/political groups B locals as a channel to volunteer. Of this,
9 International volunteeri I .
T TRAr e R B Symbiosis has the highest search,
O Volunteering intermediaries .
D Movementsand campaigns ) growing by +8%"in 2021 and a further
= Civic action | +12% in 2022
3 Composite giving | oIn *
)
c Corporates
= . . . N
S NGO with large vol base — Teach for India and Smile foundation
> General 7 : :
_——_" — are the most popular NGOs in Delhi,
Spiritual and faith | growing by +22% and +2% respectively
-7.50% -5.00% -2.50% 0.00% 2.50% 5.00% 7.50%

in 2022.

% of search compared to India overall . . o
Spiritual and faith based organizations

have the lowest popularity in Delhi.

MUILT. Al
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Maharashtra: What are people searching for around volunteering?

Volunteering Categories

College students
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In Maharashtra, college volunteering
activities are were observed to have
significantly higher volume as compared
to India overall. Similar to Delhi,
Symbiosis also showed the highest
search, and grew by +33% in 2021 and
+23% in 2022.

Interest towards volunteering through
government organizations, and general
searches on volunteering are lower in
Maharashtra compared to India overall.
Examples of general search terms
include: “volunteering opportunities”,
“volunteer online” or “where to

volunteering”.
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Karnataka: What are people searching for around volunteering?

Volunteering Categories

Spiritual and faith
Volunteering based NGOs
Volunteering intermediaries
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% of search compared to India overall

In Karnataka, interest towards spiritual
and faith based organizations far
outweighs all other categories. Of this,
Isha foundation and Art of Living have
the highest search interest, and showed
a growth of +133% and +9%
respectively in 2022.

In Karnataka, interest towards
volunteering in general is seen to be low,
with most categories were observed to

have significantly lower volume as

3000% compared to India as a whole.
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VOLUNTEERISM

Hypothesis:
Citizens prefer to volunteer from home using digital platforms over on-ground

volunteering.

Questions:

Do citizens look for volunteer from home opportunities more than on-ground
opportunities?

Is this an emerging trend or just post COVID-19 behavior?

Locations:
India, Delhi, Maharashtra, Karnataka

Language:
English, Hindi, Marathi, Kannada

Demographics:
Age, gender, rural/urban




Covid has caused a shift
from volunteering offline to
online at home

Gender skew: Age skew: Geo skew:
Male 25-34 Maharashtra / Urban

The studied organizations and individuals adopt social
media to show existing volunteering efforts. This is a way to
raise awareness towards the availability of various
volunteering programmes, their objectives and the
importance towards the betterment of the lives of the
underprivileged.

From the researched posts, it is observed that offline
volunteering dominates: they are usually conducted offline
initially, and posted online afterwards to educate the public
and spur action towards increased volunteering efforts.

However, the pandemic has led to volunteering exercises to
be held online at home, such as using android or I0S based
applications to conduct online fitness classes to keep
citizens healthy during the Covid lockdown.

Posts around online volunteering also grew by 111% during
the lockdown period pan India.

Pradeep Kumar Panda @Pradeep25687 - Mar 28, 2020

0 #IVNFightsCorona #StayHome

#Home2HomeVolunteering #H2HV

During the lockdown period a volunteer can take responsibility of
volunteering from Home.

If you wish to join the mission, please register at ivn.org.in

We will communicate you with further details #|VNFamily

k4 C#VID-19

voliRften |v

Opuceering,

STEPS TO BECOME
HOME2HOMEVOLUNTEER

at www.ivn.org.in/Regi:

.
* Completing Online Certification Course

* TOT for H2HV on Roles & Responsibility

* Acceptance of TOR and agreements

* Joining the Home2HomeVolunteering group
« Regular Interactions on a daily basis

TARGETING 6000 FAMILIES TO REACH
WITH 200 H2HV - RATIO 1:30 FAMILIES

Kiren Rijiju @
@KirenRijiju

Thank you @TheShilpaShetty for volunteering to
partner #ShilpaShettyApp with SAl to provide fitness
tips free of cost during 21-Day lockdown as 'Weight
Loss Program’. An effort to make every Indian fitter &
healthier in the fight against the pandemic.
shilpa.app.link/sI5511)Y84

¥ & farya sharma &

2\ Care For Life Charitable Trust
/" @cflct_ngo

Volunteer are the roots of our @cflct_ngo . We feel so
proud to have dedicated team members working with
us Day & Night to support needy societies. We thanks
to our Young Trustees for showing us an amazing path
of humanity & really thanks to valuable Donors for
supporting . ,



https://twitter.com/cflct_ngo/status/1337695798826430466
https://twitter.com/cflct_ngo/status/1337695798826430466
https://twitter.com/search?q=%22%23IVNFightsCorona%20%23StayHome%20%23Home2HomeVolunteering%20%23H2HV%20During%20the%20lockdown%20period%20a%20volunteer%20can%20take%20responsibility%20of%20volunteering%20from%20Home.%20If%20you%20wish%20to%20join%20the%20mission%2C%20please%20register%20at%20https%3A%2F%2Ft.co%2FOhSP4balOS%20We%20will%20communicate%20you%20with%20further%20details%20%23IVNFamily%20https%3A%2F%2Ft.co%2F7n3Fmo8jrI%22&src=typed_query
https://twitter.com/KirenRijiju/status/1243482051526848514
https://www.facebook.com/rainbowhomes1/photos/pcb.2072087529588623/2072087449588631/

Searches indicates surge around online volunteering due to Covid

End of lockdown end Large Covid wave hit
May 2020 India
|
First lockdown end
of March 2020:

Rate of change of online volunteering keywords are
listed below:

== Delhi = India Karnataka === Maharashtra

12,500

10,000

- 51 % Overall, searches related to online volunteering
showed a decrease of -51% from 2020 to
2022. However, interest towards online
volunteering still showed a spike during the 2
intervals of Covid as in indicated on the graph.

7,500

5,000

Total search volume

0/ India showed a surge of +195% in searches for
+ 1 95 /O online volunteering during the first lockdown,

which happened in early 20207 (March 2020 -
May 2020)

Average Search Volume

2,500

B T T Ny R PRSpRpRSUNpUN UYL USRS R A

+71 C)/ Overall, India showed a surge of +71% in
0 S S : S S S R " " " " N N o searches for online volunteering when the large
o S I S Y o W3 W3 3L W3 W3 yU yU . P .
N LN R € S LN (N P S L LN LN LN LI L Covid wave hit in March and April 2021’

Month

" This shows that COVID may have caused a shift from offline to online volunteering, especially during lockdown period. However, people prefer to go back to offline

MUILT. Al
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Maharashtra displayed the greatest interest towards online
volunteering among the three states

End of lockdown end Large Covid wave hit
May 2020 India

First lockdown end

of March 20201 Rate of change of online volunteering keywords are
1

== Delhi == Karnataka Maharashtra

1
1
1
1
1
1
1
1
1
1
1
1

|
, | ! listed below:
2500 ! L i
L !
) i : i o Searches in Maharashtra makes up 43% of
2000 " ' i ) L
g ! ! ! 43 /O total searches in the 3 states, indicating a
§ | | | greater interest towards online volunteering
5 2 1500 i E ! there.
= 3 | ' I
@© 2 1 ! 1
» L | i i
o 2 1000 : ! 0/ Maharashtra showed the highest surge in
2 § | . + 280 /0 searches for online volunteering in the first half
§ ! ! of 2020 (Jan’20 - Mar'20 VS Apr'20 - Jun'20),
< s00 : by +280%.

+ 91 % Karnataka showed the highest surge in

0 T ' searches for online volunteering during the
W o 0P 0 o P o 6 o o o 0 e Covid wave in 2021 (Jan'21 - Mar'21 VS Apr'21
-Jun’21), by +92%.

Month
MUILT. Al



VOLUNTEERISM

Hypothesis:
Citizens rely on online platforms to seek awareness about volunteerism and

participate actively in volunteering exercises.

Questions:

What are citizens using the online platforms for when it comes to
volunteerism?

Locations:
India, Delhi, Maharashtra, Karnataka

Language:
English, Hindi, Marathi, Kannada

Demographics:
Age, gender, rural/urban




Motivations sought for volunteering are similar across the three

states

Volunteering incentives

Helping others in need
Monetary incentives

Bolster resume

Overseas
opportunities

Psychological benefits

0%

4%

1

17%

9%

20%

Search size

40%

5

7%

60%

On search, the three states showed similar distribution
of interest towards different incentives of volunteering.

57%

+75%

-11%

Overall, helping others in need is the greatest
motivation for volunteers. Search keywords
include “volunteer opportunities near me” and
“ngo near me to volunteer”

Volunteering to bolster resumes showed the
greatest increase amongst other motivations
from 2020 to 2022 by +75%. Search terms
include “volunteer experience on resume” or
“student volunteer resume”/

Overseas opportunities is the only category
that showed a decline in interest from 2020 to
2022 by -11%. Search terms include “volunteer
opportunities abroad” and “volunteer abroad
free”.

MUILT.AI



Citizens seek incentives and
other benefits from
volunteering programmes

Geo skew:

Gender skew:

Age skew:
Male 25-34

Maharashtra / Rural

While most social media posts focus on the altruistic side of
volunteering, citizens are also observed to seek incentives
through volunteering activities. The evidence of this
behavior is found on search data where searches related to
incentive based volunteering opportunities are found to
increase by 75% between Jan 2020 to March 2022.

A small group of people is observed to seek more holistic
benefits, such as improved mental health from working
together and interacting with new people on Twitter. On the
other hand, majority of participants are looking for some
form of financial incentive. This could be anything from a
monthly salary to compensation on a per job basis. For
students, the incentive of bolstering their resume while
gaining related work experience is observed to be popular on
social media.

Informant incentive for ASHA /AANGANWADI ‘ e
WORKERS/COMMUNITY VOLUNTEERS on reffreing

TB cases to public health facility and get diagnosed as

B

@SpeakTB @iecbharatpur @StopTB @Rntcp_Rajasthan
@TbHivActivist @ntep_UP @ddgtb2017 #ntep #nikshay
@SpeakTB @Jeetind18 @TBHDJ

Benefits of Volunteering:-

Studies have shown that 1.volunteering helps people in
loneliness and depression.

2.volunteering has positive implications that go
beyond mental health.

Please volunteer for Mykartavya, ,
#VolunteerwithMyK @MyKartavya

@digitalvidya

% Nagaraj appu 3 Bharat Pandey
A @Nagarajcgowda @BharatP21144689
Replying to @BharatP21144689 and @|ASassociation

Contd-1 PERSONALLY FEEL THAT MARKET ORIENTED
HEALTH CARE SYSTEM IS A WRONG CONCEPT
PERFORMANCE RELATED PAY MAY IMPROVE THE
EFFICIENCY AND EFFICACY OF THE HOSPITALS
WITH TIGHTENED ADMINISTRATION .AN ASHA
VOLUNTEER GETS INCENTIVE FOR IMMUNIZING
CHILDREN AND PERSUADING MOTHERS..

Check all the hospitals and give proper treatment for
them or else those who are jobless youths in Bangalore
hire them as volunteers and pay them and also give
vaccines for those guys. Make them to inform every
day on particular area.

Ashok Pradhan &
@AshokPradhanTOl

Incentive to healthcare professionals (contractual ,
outsourced n volunteers) working for #COVID__19: To
get extra one month consolidated remuneration.


https://twitter.com/NtepBharatpur/status/1495416940646768642
https://twitter.com/BharatP21144689/status/1234468915813552131
https://twitter.com/BharatP21144689/status/1234468915813552131

VOLUNTEERISM

Hypothesis:
What are different actions/activities being done as a part of volunteering?

What are the different types of volunteering that people are taking up?

Questions:

Which categories/actions are trending around volunteering?
Is there evidence for online to offline translation of volunteering?

Locations:
India, Delhi, Maharashtra, Karnataka

Language:
English, Hindi, Marathi, Kannada

Demographics:
Age, gender, rural/urban




Interest towards different types of volunteering on social media are
evenly spread among several categories’

) Participating in teaching programmes for children from
Education 21% underprivileged families

In kind support 19% Packing and distributing food rations

Health and fitness 16% Caring for those with medical conditions such as disabilities,
or the elderly

i )
Environmental 15% Cleaning up, removing litter and rubbish from surroundings

Careers 14% Recruiting members to join volunteering organisations as
careers

Finance 11%
Donations and charity work

Pets 5%

Volunteering in animal shelters

0% 5% 10% 15% 20% 25%

T Interest was calculated using search keywords that represent each type of volunteering activity: 21% means out of all the searches for different

MUILT.AI
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Online platforms act as a
gateway to offline
participation

Geo skew:

Gender skew:

Age skew:
Male 18-24

Maharashtra / Urban

Information on volunteering programmes and initiatives are
observed to get disseminated through social media
platforms. Organizations and foundations are able to
broaden their audience, share their visions and values with a
larger audience through seminars, talks and talking about
them online. At the same time, they are able to scale up their
outreach and reach out for support and participation beyond
their geographical barriers.

On the other hand, people are observed to seek out different
volunteering opportunities that best suit their interests and
goals on search and social media. Digital platforms are
observed to act as a junction between the demand and
supply for volunteering opportunities.

Rainbow Homes Program
@rainbowhomesin

#rainbow #reaches #colleges !!

Yesterday our #delhirainbowhomes #team had a blast
pitching on #responsiblevolunteering and how
#collegestudents can come forward to support the
plight of #vulnerable #chidlren in #India today through
#sparsh #volunteer program #rainbowhomesprogram

@ o,

Day 2 Started with Panel Discussion on ''Personal
Liberty and Freedom''. People Thanking to
@YouthKiAwaaz for organizing this 2 Day Event.

I'm Working as Writer of Hindi Editorial Board in YKA.
@anshul_tewari @Su4ita

#first_time_volunteering #YKASummit

Aastha Nishtha Foundation
@AasthaNishtha

N==

You Can Help.

DONATE | FUNDRAISE | VOLUNTEER

Join us at aastha-nishtha.org

You can also contribute at this link aastha-
nishtha.org/contribute

This is the time to bring the change.#ngo
#womenempowerement #donate #fundraiser
#volunteer #helpinghands #coronawarriors
#healthcare

@} Niraj Gera is T3 fecling blessed with Kamala Mishra and 25 others at Triveni
Devi Vridhaashram.

April 14 - Delhi, India - @
@WBehind the Scenes- Oldies Got Talent @@
Volunteers of "Team Humanify' creating more smiles & happiness in this world 1
These volunteers who are also known as 'Angels of Happiness' are preparing these old age
home residents for ‘Oldies Got talent - A Talent Show for old age home residents ! .. See
more

.This video was shot while team
was preparing Oldies for upcoming
talent show "OLDIES GOT TALENT'

(MUILT Al


https://twitter.com/search?q=%23rainbow%20%23reaches%20%23colleges&src=typed_query&f=top
https://twitter.com/iamsawankanojia/status/1208261189890822147
https://twitter.com/iamsawankanojia/status/1208261189890822147
https://twitter.com/AasthaNishtha/status/1300524845541679105
https://twitter.com/AasthaNishtha/status/1300524845541679105

VOLUNTEERISM

Hypothesis:
Citizens are inspired and influenced by social media influencers to participate

in volunteerism.

Questions:

Has there been a change in trend before and after involvement of influencers
in volunteering exercises?

Locations:
India, Delhi, Maharashtra, Karnataka

Language:
English, Hindi, Marathi, Kannada

Demographics:
Age, gender, rural/urban




Positive online testimonies
are used to attract potential
volunteers

Gender skew: Age skew: Geo skew:
Male 24-35 Delhi - Urban

One of the narratives observed to be used by volunteer
seeking organizations is promoting positive testimonies by
local/national prominent personalities. to attract more
volunteers and scale up the outreach.

These posts make use of communication cues that include
slogans such as “they smile we smile” , “serving the
underserved”— that are catchy and leave a long lasting
positive impression on viewers.

Posts from these organizations and individual influencers are
gain traction encouraging greater volunteering engagement
and participation.

Dr. Alka Chaudhary @Alka80796682 - Mar 6 Bl Smile Foundation &

It's high time we humans wake up from our deep slumbers! * @smilefoundation

#savetheplanet

#SaveTheWorld With the motto of “Serving the Underserved”, Smile

#savetheenvironment
#envirironmentfriendly
#SaveSoil #conserveresources
#SAVE #saveearth
#savetheearthsavetheplanet

Foundation has launched #SmileOnWheels in 5 new
locations of Mumbai, Kalyan , Bangalore, Pune &
Jaipur, continuing its 3 year long partnership with
@DeutscheBank.

@ sadhguru @ @Sadhguru)V - Feb 18

We are behaving as if we are the last generation on this planet. If we
value life and the lives of future generations, we have to take care of
our Soil and Water. Quote: il Consci Lorg

Dera Sacha Sauda & @DSSNewsUpdates - Feb 17
RATION DISTRIBUTION BY DERA SACHA SAUDA VOLUNTEERS | ALWAR,
RAJASTHAN

#SaintDrMSG #SaintMSG #SaintGurmeetRamRahimJi
#SAINTDRGURMEETRAMRAHIMSINGHJIINSAN #DeraSachaSauda #dss
#food #ration #foodbank #RationDistribution #welfare
#135humanitari; #1 ks #humanity

Dr.Sandeep Yadav official
@sandeepy23

Meal distributed to needy people's today by me n my
few Volunteer friends. They smile we smile.

T so7



https://twitter.com/sandeepy23/status/1257470097074958336
https://twitter.com/smilefoundation/status/1308035213289635846
https://twitter.com/smilefoundation/status/1308035213289635846

Rural areas are influenced
by religious, political groups
than individuals

Geo skew:

Gender skew:

Age skew:
Male 24-35

Delhi - Rural

Posts in the local language (Hindi, Marathi, Kannada) were
observed to talk mostly about local religious and political
organisations and their leaders. This includes paying tribute
to renowned leaders and contributors towards volunteering
causes, or celebrating significant milestones of the
organisations. Rashtriya Swayamsevak Sangh (RSS) is the
most frequently mentioned organisation in this discourse.

Mentions of volunteering activities in local languages were
found to be initiated by religious or political organizations
than prominent personalities (This observation is made
excluding national political figures). The comment sections
of these posts also observed sporadic underscoring of
volunteering activities conducted by the organizations for
ulterior political gains.

2 Prabhat Dwivedi @PrabhatFatehpur - May 17, 2021 p

s firt ot Bt o R & e e s Sudhakara Rao @imSudhakaraRao - Apr 28, 2021

"o eorB sy;nl!

RSS Rodoiessa B mopadis® 2

RN 85 SRreNcd 2eBIBRY, J0eB3es, s e shddod B3 IZB 3
E0rHES, $E00E & SB0d Bex3 LIRS 33re; SFENE & BoeArt
3, 536° DeB worh.

S0 BRI 298 80edEE o AFSBRBTM. &

£02003, ,

#RSS

T B S, T 7 el § 16 A IE
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https://twitter.com/bjpgagansingh/status/1469551559595884545
https://twitter.com/bjpgagansingh/status/1469551559595884545
https://twitter.com/imSudhakaraRao/status/1387114197104742400
https://twitter.com/arora_4u/status/1492080958719545345
https://twitter.com/PrabhatFatehpur/status/1394175038534807558

Correlation between influencers post and volunteering discourse online
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Search: Twitter:

We observed a surge in searches related to Sadhguru starting
January 2022, followed by a surge in interest in the SaveSoil
campaign led by him, starting March 2022. This indicates that
influencers can act as a catalyst to generate greater awareness
and interest towards a cause online.

We observed a surge in the number of tweets related to
#SaveSoil between Feb 2022 to May 2022 after the start of the
campaign by Sadhguru.
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Volunteering activities promoted by faith based organisations are
observed to garner most online traction

#CleanlinessDriveGurugram and #Sharesmile

#KhalsaAidIndia
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Faith based organisations NGOs

We observed a surge in the number of tweets for #Sharesmile and
#CleaninessDriveGurugram in March 2022, led by volunteers of the
faith based organization, Dera Sacha Sauda. These tweets
highlighted teachings of Saint Gurmeet Ram Rahim Singh Ji and the
influence from the organization that inspired them to participate in
such volunteering initiatives.

On the other hand, tweets related to NGOs were observed to not
receive as much traction (likes, retweets, comments) compared to
faith based organizations online. One of the reasons for this could
be that faith based organizations launched a digital outreach
campaign(including personalized hashtags) along with the offline
drive to attract attention on social media.
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Volunteerism on social media: in context

Key stakeholders:

Organizations:

NGOs

Government organisations

Spiritual and faith based organizations
Community groups

Participants:
College students
Individuals volunteers

Associated activities / sectors:

Online:

Online tutoring services

Online classes and workshops
Campaigns, recruitments, seminars

Offline:

Packing and distributing food rations
Healthcare, Coronavirus related
initiatives: in kind distribution of masks,
sanitizers etc.

Hashtags:

Hashtags:

There are no particular hashtags that stand
out as they are specific to the volunteering
organization/event. For example:

Organisation: #delhirainbowhomes,
#IVNFightsCorona, #SmileOnWheels

Events: #RationDistribution,
#IndiaFightsCorona, #SaveSoil,
#Home2HomeVolunteering,




Concluding summary:

e Although offline volunteering is preferred by locals, the
pandemic has caused a shift from offline to online platforms.
This is reflected in the rise in both searches and social media
posts related to volunteering online. Main activities
conducted include online classes, tutorials, and workshops.

e Even though volunteering activities are most often
conducted offline, citizens use social media to seek
information and opportunities for volunteering. On the other
hand, volunteering organisations are also using social media
to recruit more like minded individuals to join their cause.

e Despite most people joining volunteering programmes to
help the needy, there is still a big number of people who use
it for personal benefits. This is mainly monetary incentives
and, for students, bolstering their resume.

e Testimonials online act as a positive influence to drive more
citizens to volunteer. In addition, the involvement of
influencers in a cause further spurs their followers to join the
same cause.
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CO-CREATION
DISCOURSE ANALYSIS

Co-creation involves citizens in the production process of public services by creating relevant processes and
institutional structures.

QUILT Al



CO - CREATION

Hypothesis:
Citizens are inclined towards using Youtube, Instagram, and Twitter as

platforms for co-creation

Questions:

Which topics in citizen led co-creation are dominant on the social media?

Which platforms are citizens using for co-creation quantitatively?

Locations:
India, Delhi, Maharashtra, Karnataka

Language:
English, Hindi, Marathi, Kannada

Demographics:
Age, gender, rural/urban




YouTube is the go to platform
for co-creation

Research suggests that India added approximately 19M new
Youtube users between 2020 and 2021 [1]. India is reported
to have one of the highest number of YouTube channels with
million plus followers in the Asia Pacific region [2]. Apart from
music and entertainment, co-creation related topics such as
politics, news, and education were observed to be a few of
the most viewed topics on YouTube in India [3].

Apart from Youtube, our research suggested prominent usage
of Twitter for co-creation related activities such as posting
live videos as a part of active journalism or discussing
institutional to local level reforms under the relevant Twitter
threads initiated by political bodies, social advocacy
organisations, and influencers.

A deep dive into the state level co-creation patterns indicated
that Maharashtra contributed with the highest number of
YouTube videos and Delhi with highest number of tweets.



https://datareportal.com/reports/digital-2022-india
https://digitaluncovered.com/rise-indian-content-creators/
https://digitaluncovered.com/rise-indian-content-creators/

DELHI - CO CREATION PLATFORMS

Journalism related videos 728
Educational videos
Structural reform videos

608
484
Educational channels 376
320
311

Educational posts 1,710,000

Journalism posts 3,333,400

Structural reform 1,182,900

posts

Structural reform channels
Journalism related channels

0 1,000,000 2,000,000 3,000,000
200 400 600 800
*Numbers represent the number of videos and channels on education / *Numbers represent the number of posts related to education / journalism /
journalism / structural reform in the past 1 year (June 2021 to present). structural reform in the past 30 days (as of 6 June 2022). This is obtained by
using proxy keywords such as “educational’, “#news’, “policy” to find number of
Source: htlps://mattw.io/youtube-geofind/location posts related to them.

Source: https://ads.twitter.com/ @U ILT.Al


https://mattw.io/youtube-geofind/location
https://ads.twitter.com/

MAHARASHTRA - CO CREATION PLATFORMS

L 4

Journalism related videos 989

Educational videos

633
Structural reform videos 448
377

Educational channels

Structural reform channels|jiéad

Journalism [EE:]

250 500 750

*Numbers represent the number of videos and channels on education /

journalism / structural reform in the past 1 year (June 2021 to present).

Source: https://mattw.io/youtube-geofind/location

1000

Educational posts 1,568,900

Journalism posts 2,869,300

Structural reform 1,057,700

posts

1,000,000 2,000,000 3,000,000

*Numbers represent the number of posts related to education / journalism /
structural reform in the past 30 days (as of 6 June 2022). This is obtained
through using proxy keywords such as “educational”, “#news’, “policy” to find

’

number of posts related to them.

Source: https://ads.twitter.com/ @U ILT.Al


https://mattw.io/youtube-geofind/location
https://ads.twitter.com/

KARNATAKA - CO CREATION PLATFORMS

L 4

Educational posts 907,500

Journalism related videos 596
Educational videos
Structural reform videos

Journalism posts 1,505,200

Educational channel
Journalism channel

Structural reform 639,300

posts

348
255
Structural reform channel ]
176
161

200 400 600 0 500,000 1,000,000 1,500,000

*Numbers represent the number of videos and channels on education / *Numbers represent the number of posts that are related to education /
journalism / structural reform in the past 1 year (June 2021 to present). journalism / structural reform in the past 30 days (as of 6 June 2022). This is
obtained through using proxy keywords such as “educational’, “#news”, “policy”

: 5 Al - j j ]
Source: https://mattw.io/youtube-geofind/location to find number of posts related to them.

Source: https://ads.twitter.com/ @U ILT.Al


https://mattw.io/youtube-geofind/location
https://ads.twitter.com/

INDIA - CO CREATION ON INSTAGRAM
(©
Hashtags / engagement (number of posts)

#educateindia (14,902)
Educati #educationindia (12,514)
ucation #educateindiankids (372)

#newsindia (97,544)
#newsdelhi (623)

Journalism #newsmaharashtra (103)
#newskarnataka (4,755)
#indianpolitics (425,263)
S #indiapolitics (10,649)
ructurai rerorm #politicsindia (2,495)

We are not able to target by specific location on instagram unless it's captured in the hashtag (eg. #educatedelhi , #newsmaharashtra etc.)

Therefore, we gave a broad overview on India in general, since hashtags like #educateindia are more commonly available and with higher

numbers. @U I LT. AI



CO - CREATION

Hypothesis:
Government institutions are using social media platforms to facilitate

co-creation.

Questions:

What kind of structures are created by the government institutions for
co-creation using social media? (eg: policy making, feedback)

Which platforms dominate in government led co-creation?

Locations:
India, Delhi, Maharashtra, Karnataka

Language:
English, Hindi, Marathi, Kannada

Demographics:
Age, gender, rural/urban




Promoting government initiatives
online became a stimulus for
greater offline participation

Gender skew: Age skew: Geo skew:

24-35

Male Maharashtra - Urban

Increased usage of social media platforms by institutions to
promote government initiatives such as Swachh Bharat
Abhiyan [1], COVID-19 vaccination drive is observed on
Twitter during the study period (since March 2019).

The evidence of promoting government initiatives online
translating into offline actions could be found on Twitter
where netizens are seen advocating for government
initiatives. For example: The number of conversations around
advocating vaccination increased by 125% between Jan
2021 to Jan 2022. Many user posts are observed to educate
the public, through posts about their own experiences of
vaccination, sharing vaccination dates, and latest
vaccination-related news.

?:':: Gandharv Sharma Sunil Choudhary
@sharmagandharvv @Sunilch_aap

Good Luck India!
i
Big Day for us as Vaccination Drive in India to be

launched today at 10:30 am by PM Narendra Modi.
The world will be looking at us.

Got my 2nd dose of vaccination today.....thanks to
Delhi govt for this smooth vaccination drive.

Request to all please register you & your family
members and get vaccinated.

@ArvindKejriwal @raghav_chadha
. @SanjayAzadSin
#VaccineForlndia #Vaccination

@CMODelhi
#VaccinationDrive #Vaccine @RaghavChadhaOfc
#Corona #CoronaVirus @AAPDelhi

#COVID19 #COVID19Vaccine
#FrontlineWorkers

Sreenivas Goud Byragoni
@ByragoniGoud

PM Launches pan India rollout of COVID-19
vaccination drive
nm-4.com/1PIUVA via NaMo App

@msisodia

PM Launches pan India rollout of
COVID-19 vaccination drive

January 16th, 2021


https://twitter.com/Sunilch_aap/status/1404423726993592324
https://twitter.com/sharmagandharvv/status/1350257929660710913
https://twitter.com/ByragoniGoud/status/1350366871195799553
https://swachhbharatmission.gov.in/sbmcms/index.htm

Shifting away from
conventional government
platforms into social media

Gender skew: Age skew: Geo skew:
Female 18-24 Delhi - Urban

Government institutions were observed to use social media,
especially Twitter, extensively to engage and communicate
with the public. It has become an all-in-one platform for
information exchange, launching initiatives, and gathering
feedback.

Based on observations, the largest part of posts involved
updating their followers with the latest news in the country,
from different sectors such as politics, development, or
healthcare; followed by launching initiatives and campaigns
through social media posts - using their online reach to
improve notability and effectiveness of these programmes (eg.
#United2FightCorona).

A smaller number of posts studied involved getting feedback
from citizens. Although most of these posts provided links to
access actual government portals, there are some institutions
that directly obtain feedback from the platform itself.

Ministry of Health & @MoHFW_INDIA - Apr 21
#Unite2FightCorona

4 4 7

In a public place
Stay masked to stay safe

- [T — [CY— Do @ oo
PMO India and 9 others
O 8 n 7% Q 18 i)

. MyGovindia @ @mygovindia - Nov 12, 2021
draft document "Bluebook on Mentoring".

Visit: mygov.in/group-issue/in... to submit your valuable inputs today.

Do you have
suggestions on the draft
‘BLUEBOOK ON MENTORING’

by National Mission on Mentoring? Tell us!

Visit: Quiz.MyGov.in

A g

Q 2 0 38 Q 108 &

Inviting citizens to share their inputs, suggestions and feedback on the

Gov

0w

NarendraModi App @NamoApp - Feb 19

™ Vaccination drive played key role in low severity in third wave: AlIMS chief

livemint.com/news/india/vac.

via NaMo App

Vaccination drive played key role in low severity
in third wave: AIIMS chief
LiveMint February 19th, 2022

VACCINATION
DRIVE "%
PLAYED KEY

ROLE IN LOW |
SEVERITY IN
THIRD WAVE:

Dr Randeep Guleria, Director, AlIMS, Delhi on Friday said
that India's vaccination drive has been played important
role in low severity during the third wave. Guleria added,
"If Indlia is witnessing low severity of the third surge today,
then extensive vaccination is one of the main reasons
behind it."

, Swachh Bharat Urban @ @SwachhBharatGov - Feb 12

PM #NarendraModi's address at #0neOceanSummit highlights importance
of managing #plastic waste.

MoHUA-AFD Swachhata #Startup Challenge is seeking solutions for
effective plastic #waste #management.

Build plastic free Urban #Indial

swachhatastartupchallenge.com

TOGETHER, WE CAN TURN THE TIDE

AND MAKE THE OCEANS PLASTIC FREE
AGAIN!




Social media is utilised
extensively for job postings
and recruitments

Gender skew: Geo skew:

Age skew:
Male 18-24 Delhi - Rural

Government institutions are observed to use Twitter to
advertise job postings otherwise published on government
websites.

Any new vacancy is not only posted by the official social
media handle, but also by people associated with the
institution. Other common groups such as coaching
institutions, student support groups, student forum handles
etc., which predominantly cater to aspirants post the same.

Such postings are largely limited to government positions, as
opposed to private/non-governmental jobs.

Omendra Srivastava
@Omendra_S

#vacancy #job #Consultant #opening #appointment
Pls send your detailed #resume in confidence for the
below opening in our Government Advisory Division.
Share the job opening with your friends too. We
encourage #freshers too.

= Environmental/ Solid Waste Management Expert: degree in Civil/ Environmental Scence/ Engineering
10/5years minimum experience. Expert n drafting Detailed Project Report, Feasibilty Analysis Report on
Integrated Solid Waste Management Project (ISWM).

- Finandial Expert:should be a CA having worked for Municipal Adm

tration, 10years minimum experience.

= Structural Engineer. 5/10years experience in Civil/ Mechanical Structural designing and estimation. Landfill
designing also preferred

Site Engineer. Civl Engineer Syears, BOQ preparation, Site Supervision & Quality checks. Min. Syears
experience.

Project Management Expert. 82/ Engneerng background,understanding on Sold Weste Management
Project Execution and Liaison with Government Offcals. Min. Syears experience

= Position: Guwalior (MP) | Morena (MP) | Amaravati (Maharashtr)
= Salary: Negotizble | Joining. Within 30days | Min. Assignment Period: 12months, subject to extend
pin| WhatsApp:: +91-8171122222

ZD Government Rozgar in INDIA is in Delhi, India
. February 28 - @&

https in/delhi-judicial-service...

arkarinaukri i arkariresult #governmentjobs #BSFJobs r
b 021

#g 9 job #gover
#PublicSectorJobs #PSU #jobsinindia #Bankjobs #UPSCJOBS #sscjobs #defencejobs

uttarakhandjobs #RailwayJob:

- Civilpedia EduTech is in Delhi, India.
\Z=/ October 8,2021- @
#Andhra Pradesh Public Service C ion (APPSC) invites for the
of Assistant Engineers in various Engineering sub-services for a total of 35 Carry Forwarded
and 155 fresh vacancies.

# Official Link to apply : https://psc.ap.gov.in/

190 (Civil & See more

§ Total

Finduson @ (3 Linked 2] O®

Right JOB ..... Right PLACE
Government Rozgar 2021

www.governmentrozgar.in

DELHI HIGH COURT

DELHI JUDICIAL SERVICE

2022 - APPLY ONLINE

www.governmentrozgar.in

Job Space
April 15 @
Apply for Lab Assistant (RSMSSB)
Total vacancy: 1012
Eligibility: 12th Pass can apply
Age limit: 18 ¥ 40 years
Last date: 23 37 2022
Online form W & f&T JIJA-JI App Download:
https:/finkd.in/dpgtxr8W
For more information call: +91 9116117488
Visit: https:/fjija-ji.com/

#ijaji #jjajiapp #jobspace obs #gover 0

gover jobsinformation
#governmentjobsindia #onlineform #exams #obs2022 #Jubsea\ch #Jobseekers #obshiring
#obsinindia #labassistance #RSMSSB



https://www.facebook.com/search/posts?q=%23andhra%20pradesh%20publi%20service%20commission%20(appsc)&filters=eyJycF9sb2NhdGlvbjowIjoie1wibmFtZVwiOlwibG9jYXRpb25cIixcImFyZ3NcIjpcIjEwMjE2MTkxMzE1ODIwN1wifSJ9
https://www.facebook.com/search/posts?q=%23sarkarinaukri%20%23sarkarijobs&filters=eyJycF9sb2NhdGlvbjowIjoie1wibmFtZVwiOlwibG9jYXRpb25cIixcImFyZ3NcIjpcIjEwMjE2MTkxMzE1ODIwN1wifSJ9

CO - CREATION

Hypothesis:
Civil society organizations are using social media platforms as a tool for

citizen-led co-creation.

Questions:

What are CSOs using social media platforms for around co-creation?

Locations:
India, Delhi, Maharashtra, Karnataka

Language:
English, Hindi, Marathi, Kannada

Demographics:
Age, gender, rural/urban




Online and offline actions
are undertaken collectively
to augment citizens’ voices

Geo skew:

Gender skew:

Age skew:
Male 24-35

Delhi - Urban

The main focus for CSOs is resolving public issues around
civic amenities and civic welfare by joining various causes,
such as the Feedtheneedy50's initiative in Okhla, to provide
better education and cleaner environment for locals.
Through engaging in such programmes collectively as a
larger community- both online and offline- they are able to
gain greater prominence and recognition.

In addition, some of such initiatives are also “reinforced” by
calling upon a renowned activist, political member, or officer
to endorse the cause. It is observed that the influencer
participation garners more online and offline outreach for the
initiatives promoted by the CSOs

BollyTimes is in Mumbai, Maharashtra
June 19, 2021 @

#JohnAbraham
Humanity's true moral test, its fundamental test... consists of its attitude towards those who
are at its mercy : ANIMALS.

Here's an appeal to join this mission launched by Karan Patel and Ankita Bhargava in support
of Bezubaan public welfare trust that's striving everyday to ensure medical, food and shelter
requirements of our furry friends are taken care of, no matter what the situation. ... See more

BOLLY-TIMES

indoors and it's had a massive
impact on the diet and

W

O3 7 Shares

Feedtheneedy50 NGO s at Alshifa Hospital.
July 3, 2021 - Delhi, India - @

As responsible and aware people of Okhla, we all should come forward to raise our voice for
environmental issues, health, education and public welfare.

Itis not the ibility of just one or we all need to discuss and

solve together for any problem in our locality.
Any migrant student, local resident of Okhla or any organization can join this initiative to make Okhla
a better place to live.
#youthsadda #ftn50 # #youth #love 0
keting #nonprofit #health #ngo

For Sarees is in Mumbai, Maharashtra.
March 2, 2021-@

iamforsarees

A month back, while shooting for a public welfare message on vaccination, Vidya Balan was
spotted in a Laal paar saree from our cotton collection.

Her penchant for handloom sarees is well known.

I read somewhere, that she wore her first saree when she was just 4. And for years now, the saree
has been her go-to piece of clothing - be it red carpet events or any kind of public appearances,
She has been #vocalforlocal, and someone who has been actively promoting SMBs throughout
the pandemic, and that's something we l truly appreciate.

SixYards dlo
#Suppol

[ [ AL
s

.. Project Litindia is at Manjhar Kund Dehri on S

February 7 - Delhi, India - @
Raising public awareness of the environmental benefits of using and recycling dustbins.
It was Field Work Day for students at Gopal Narayan Singh University as they installed
dustbins made of plastic bottles (collected from in and around their campus) at different
places on top of Manjhar Kund on February 1, 2022.
This program was presided over by Mr. Govind Narayan Singh, led by Mr. Mani Raj Singh, Co-
Founder of Project Litindia, and Professor Dr. Pramod Kumar. Mr. Latit ... See more

ELTNDIA



https://www.facebook.com/search/posts?q=%23johnabraham%20humanity%27s%20true%20moral%20test&filters=eyJycF9sb2NhdGlvbjowIjoie1wibmFtZVwiOlwibG9jYXRpb25cIixcImFyZ3NcIjpcIjExNDc1OTc2MTg3MzQxMlwifSJ9
https://www.facebook.com/search/posts/?q=raising%20public%20awareness%20of%20the%20environmental%20benefits%20of%20using%20
https://www.facebook.com/search/posts/?q=as%20responsible%20and%20aware%20people%20of%20okhla

° °
=, Reap Benefit @ReapBenefit - May 23 wrnzen  Citizen Matters @citizenmatters - Apr 21
[ #citizens of #Kerala map the water logging issue using this reporting tool on VATTES \We bring together a panel of experts to discuss how Chennaiites can track

whatsapp. the work of their ward i ensure effective ioning and

If you're experiencing urban flooding or similar problems due to heavy rains, establish platforms where the collective will of the residents is given due

L3
please help yourself by reporting it. You can do so in less than 7 clicks consideration.
provide greater access 10 b Sl e

Registration Free: bit.ly/ChennaiCouncil...
@ suby #ReleaseSanjivBhatt @Subytweets - May 23

° ° °
Kerala is already having a fragile ecosystem with floods, landslides. And CETIZEN
#KRail is going to make it worse. Some of the arterial roads are in MATTERS cséon
RAHRSHE CORCIGR i S felns: MEEnaReSian Citizen Matters invites you to an online session on

TRACKING THE WORK OF YOUR

oV v

Gender skew: Age skew: Geo skew: iirll\(f”‘i“c IS weaHER wATcH CHENNAI WARD COUNCILLOR
emocratic:
Male 24-35 Maharashtra - Urban Medha Patkar S92 '

FRIDAY, 22 APRIL | 6 PM +
: lepMi © + @

hools re-

Social media platforms are the key channel for both citizens I peu
and Civil Society Organizations (CSOs) to either seek or
disseminate information and provide services, aimed at
building greater civic engagement and encouraging greater
civic Iearning. \ ““““ Whitefield Rising & @WFRising - Dec 26, 2021

t“{{é" Important #vaccine update.

With the newly elected council in place, how can
residents keep tabs on the work of their councillors?
How can they engage with councillors and civic

authorities to make the city better?

il

i

Join our panel who will share their experience and
insights.

FREE REGISTRATION bit.ly/ChennaiCouncillors

CSOs on these platforms were observed to post extensively - #boosterjab for seniors and HCWs

- kids 15-18 can now get shots Janaagraha & @lanaagrahal - May 13

1 1 1 1 1 Join @nargundsantosh, Karnataka Lead, Civic Participation at
around |OCa| Issues ran.glng fr.om flooldlng and V.aCCInatlon Vaccines to begin Jan 3, 2022 f:zw:sjg:’\:nz;:::ebookLivewith@prajavaniforadetaileddiscussion
updates, to connecting with their respective ward w Dates 11 am on 13 May, Frday

Link: facebook.com/prajavani.net

committees. These posts allow their followers to access — €3 S
important information and gain useful knowledge on their %392 63 facgbook 1

FB.com/prajavani.net

local civic life.

PM Modi to the nation 25/ 1 &'J&%—Q‘edmﬁ TIRNT
e NaYe detited o aRen By acclnations fox TOTOE TS T BB FOTOT
These social media platforms are also used by CSOs to those inthe age group of15-18, The drive wil @ spnssas0
. . . begin from January 3rd - J03eaE ITMOT ~
introduce useful services, such as emergency reporting . ; ./ oeszvaygon, morivs szeng sanes, sy 503
. . i . . . -Healthc.:are and frontline workers will get e 13, 2022, 2301 11 ol
applications, or online discussion sessions. Through such precaution (booster) doses from January 10 )
interactions, CSOs are able to obtain valuable feedback from - Those above 60-yr old with illnesses to also

get booster doses from January 10th

users while citizens get easily accessible tools at their . :
- India will soon launch nasal vaccine and the
fl n g e rti p S. world's first DNA vaccine"


https://twitter.com/ReapBenefit/status/1528660781331808257
https://twitter.com/Janaagraha1/status/1524784780650291201
https://twitter.com/citizenmatters/status/1517033515019550720
https://twitter.com/WFRising/status/1474953722136432650

Concluding thoughts

Desk research on digital co-creation led by citizens indicated
three major categories of created content: journalism,
awareness & education, and structural reform(this included
content commenting on bills, laws and policies)

Studied government institutions were observed to use
Twitter as a medium to scale up the outreach and adoption
of government initiatives and schemes through citizen led
co-creation such as sharing vaccination experience on the
social media to increase vaccine uptake

Civil Society Organizations are observed to engage and
promote co-creation related efforts using social media
platforms— particularly Facebook and Twitter. CSOs focus
more on co-creation related action for more local issues in
the community such as floods, cleaning, local vaccination
drives etc.

MUILT.AI



CLAIM-MAKING DISCOURSE
ANALYSIS

Claim-making involves citizens making claims for the fulfillment of their rights

QUILT Al



CLAIM - MAKING

Hypothesis:
Citizens rely on social media platforms for claim-making even after having

digital claim-making platforms created by the government institutions such as
government-run digital grievances portals.

Questions:

Which topics in claim making are dominant on the social media?

Locations:
India, Delhi, Maharashtra, Karnataka

Language:
English, Hindi, Marathi, Kannada

Demographics:
Age, gender, rural/urban




Civilians often seek
government intervention
through social media

Gender skew: Age skew: Geo skew:

Male 24-35 Delhi - Urban

Tweeting directly to the ministry with receipts / proofs
(especially on Twitter) is observed to be a common feature.
Civilians turn to government bodies for solutions to their
various grievances, which are often associated with their
rights as Indian citizens. These could range anywhere from
issuing a passport, to seeking justice for high profile murder
cases.

Such actions by the civilians are often seen on social media
platforms - they put up posts tagging concerned authorities
and sometimes even those higher up in the hierarchy who
may not be directly involved in resolving these issues. The
accounts of individual politicians and larger government
bodies help facilitate the exchange of information and
enquiries between the government and civilians seeking
their help.

waf Nishu kajaria \15, Suraj Chhetri

ﬁ @KajariaNishu @suraj_iam

Replying to @socialepfo @narendramodi respected PM, it's been more now 10
Company denied to give the signature on the joint years and cou.n.ting that,.your tax payer is not getting
declaration letter that is why | raised the complaint his rights as citizen of this nation. Nationality doubt

put by a corrupt police verification guy. Pls have a look
the attached image. Pls Mr.PM help

which was 18/03/2021..1 want resolution..why r not
taking action of this type of companies who doing
dictatorship in democracy

NEGLIGANCE IN PASSPORT ISSUANCE

inder DLHA05994310
ing License, Ration card, Gas Bil, Father Passport

(2282539).
Police Verification decision- Passport on hold NATIONALITY DOUBT.

2% Time:
Date & Year- 28/07/2017

My fle No. is DL
POSITIVE

found

Documents showed: Birth Certificate, Driving License, UID, Ration card, Gas Bill, Father
Passport (E2282539).

Police Verification decision- Positive

PSK- R K PURAM- Case sent to Desecrate Department for impartial verification, on 10th
October 2017, Vigi isited at my
submitted his final reportfile to PSK also s positive & told PSK to take the final call.

@ VIKRAM JADHAV
@VIKRAMJADHAVV
@bandisanjay_bjp @BJP4Telangana @aruna_dk
@kishanreddybjp @ChintalaRReddy @V6News
@RajNewslLive @GPR4BJP Complaint Against CM KCR
and Home Minister about Advocate Gattu Vamman
Rao Garu and Nagamani Garu Brutall Murder issue to
National Human Rights commission GPO Complex New
Delhi

Since 9 years PASSPORT is on hold with no body to hear anything.
everybod

i overlooking the current state & Justice is not done yet.

e —




Social media as a feedback
platform for poor services
from organisations online

Gender skew: Age skew: Geo skew:

Maharashtra - Urban

Male 24-35

Social media is observed to be used as a tool to bring
to notice how some services and regulations can be
fraudulent or discriminatory despite them aiming to be
more accommodating.

Citizens are seen sharing their experiences with
bureaucracy or uncovering why some organisations are
not working effectively.

Government and institution led social media pages are
observed to become prominent in India as feedback
platforms. Rather than being government-led, they are
adopted by individuals to provide feedback and voice
their opinions.

Yes, We Exist is at Government of India

Ram Kumar BK is with Allen Sebastian and 7 others at Vetenary Hospital,
March 25 - Delh, India - @

Queens Road.
December 8, 2021 - Bangalore, India - @

“I am the only intersex representative in the NCTP, and probably the first intersex person to be
appointed to public office. This position is on a par with the [post of] Under Secretary to the
government. It should not be given as a lip service,” Mr. Gopi Shankar told The Hindu.

Must read post about Bangalore Animal Welfare frauds, or a big SCAM.
In the morning around 8 AM, Bengaluru Huduga Vinod Kartavya Vinod messaged me that his
#nctp friend by name Anand a resident in , 400 meters away from
CubbonPark needs help in rescuing a street dog hit by a vehicle.

I woke up around 9.20 am and saw the message. | messaged back Okay and continued with
my personal stuff. | got a call around 11 AM by Anand and | decided to guide the caret... See
more

<28

Intersex Activist quits National Council
for Trans Persons citing insensitivity by
the Social Justice Ministry

(IS

Vinod Friend Dogs

South Region Representative at the National
Council for Transgender Persons (NCTP), Gopi
Shankar Madurai, resigned from his position. Message Save Contact

“The NCTP position was ceremonial and came |
with nominal powers. | am not given a salary for l
this job. The Ministry of Social Justice is yet to Don't tell her that | gave your no.

The dog is close to Cubbon park
and she has many volunteers and
rescuers there.. AM

reimburse me for my trip to Delhi to attend an

n November, which costed me
230,000, some of which | had to borrow from
friends. NCTP does not have a nodal officer; it
takes a long time for complaints to be addressed.
Few months ago, | was harassed by some district
officials in Mamallapuram, Tamil Nadu. The police
did not react to my complaint and the Ministry
started an inquiry only 3 weeks after the incident.
Would they have reacted like this if someone else
was harassed?”, said Gopi to @the_hindu

Pls WhatsApp her and let's see
how she handles thi

Harinder Dhingra is with Poonam Harinder Dhingra in Delhi, India
March 2, 2020 - @

Hon'ble Chief Minister Sir,

Kindly see enclosed Complaint/Prayer for suspension of Ms Anita Yadav IAS for violating Rule-
17 of The Al India Services (Conduct) Rules 1968 by sending "Defamation notice" without
mandated Govt approval.

Sir,itis settled law by SC that officers involved in Corruption cases be suspended.

Kindly suspend her immediately so that investigation in this Rs200Cr #SCAM goes without any
hindrances.

Jai Hind

The All India Services (Conduct) Rules, 1968

17. VINDICATION OF ACTS AND CHAR:
ACTER OF
MEMBERS OF THE Provided that SERVICE:

51 SpesePosEomat e 2 o 2020

No member o the Service shal ththe
ice shall excopt with the previous
sancton o the Government have recourse to any court
9t the press or the vindicaton o afficial act which hos
been the subject matter of acverse crticam or atiack of
2 defamatory character
Provided that f no such sancion s conveyed t by the
Governmen within 12 weeks from th date of receipt of
the request, the member o the service shall b frec to
255Ume tht the santon sough or has been granted to

Explanation.- Noting i tis e shall b deerne to
rONbia member of the Service o wnieg s
prsecharcec s act o by i s e
sty he sall submit 3 report o he v
regarding such action. e

T 540, Sctor-1 Pl S Gursram Pt urirar oo R
7. 56 f 2020 as dircted by eamed Addtianol Sesson fudpe om 195
12020 iself. (Copy of FIR enciosed) kel
o 5 e s o gl ot by riard



https://www.facebook.com/search/posts?q=%22i%20am%20the%20only%20intersex%20representative%20in%20the%20NCTP%2C%20and%20probably%20the%20first%20intersex%20person%20to%20be%20appointed%20to%20the%20public%20office
https://www.facebook.com/search/posts/?q=must%20read%20post%20about%20bangalore%20animal%20welfare%20frauds%2C%20or%20a%20big%20scam

Verma Sourabh W" GEORGE KALLIVAYALIL

Expressing displeasure | .
towa rd S t h e e I e cto ra I BJP killing the democracy repeatedly, Government of High time to cleanse the politics in India to save our

Honorable Shri Narendra Modi. Constitution and Democracy.

8 I d Q @ArvindKejriwal Read my article in Deepika newspaper today.
system on social media @msisodia

@AamAadmiParty LM LMo HAINY]|EO0IT
@CMODelhi -via Deepika
—-— - S Ao deepika.com/feature/Leader...

Gender skew: Age skew: Geo skew:
Male 35-49 Delhi - Urban

[IEET] s S Smz=mmts.. ez ol

SO0 Mo HANZREDBIO

DEATH OF DEMOC

v BIP IS TRYING TO GET RID OF o

WOl W@OL

We observed that one of the leading topics for expressing ;
displeasure are politics & elections. Online conversations A 08 SEATS
reflect the locals’ increasing displeasure towards India’s
political system, with rising number of criticisms directed
towards the leading political party, the Bharatiya Janata

LG THE SUPREME AUTHORITY  |REVENGE FROM DELHIITES
Lact vear citizens of Delhi gave a thumping malorit

fD

Ihi gay

] ’ . @ Priyanka Bharti
Party (BJP). This mainly stems from the concern, that BJP is @priyankaZbharti
causing the downgrading of India’s democracy, with India No more democracy!
. . Electoral Autocracy!
headlng towards an electorally autocratic system. Indian Democracy is over and Autocracy begins under
BJP. ) Sumit @Sumit_Katariaa - Feb 11
SFl activists detained & taken into custody at 5 police stations. Mandir
The uproar on social media, led by nationalists who aim to Vishwaguru? e, vy, Conaught Place, Barakfamba Road. Vasant Kurj
eradicate this backsliding of democracy takes on several i BIPld cantre govtstop curbing the voioss ofdissent & demoraticright of

protest.

forms, including: India now as autocratic as Pakistan,
worse than Bangladesh: Sweden
institute’s Democracy Report

#NoToCommunalism #Karnataka #SFI

° Individuals expressing grievances and distress online
P 99 After Freedom House report said India is

only 'partly free' now, V-Dem Institute's

e  Publicly criticising and condemning BJP’s actions Democracy Report has downgraded India
from 'world's largest democracy' to 'electoral
i i X autocracy'.
. Rallying supporters to stand against the suppression By Shubhangi Misra - 11 March 2021

of democratic rights of citizens by BJP


https://twitter.com/VermaSourabh1/status/1357348108477239296
https://twitter.com/priyanka2bharti/status/1370072399534641153
https://twitter.com/priyanka2bharti/status/1370072399534641153
https://twitter.com/KALLIVAYALIL/status/1464407090844168196

Deprivation of basic rights by
the government is a common
grievance expressed online

Gender skew: Geo skew:

Age skew:
Male 24-35 Delhi - Urban

Claims of the government depriving citizens of basic rights
are seen explicitly on social media, where many express their
grievances and frustrations. This is reflected in the farmers
protests: using excessive force against protestors and
humanitarian organisations leading to escalation of human
rights violation by the government, causing widespread
outrage in the online community.

Another prominent group in this narrative are the minorities,
such as Dalits or refugees from neighbouring countries, who
faced continuous suppression by the government as per the
social media. Neglect, mistreatment, and assault of minority
activists are further highlighted online to show injustice from
the Indian government.

g Aditya =8 & Mohammad basheer
&5, @AdityaMorewood @ALBASHE57871238
We can all see there are countless human rights Reping (o BUNER
violations being committed right now. Inhumane
actions by the Indian government.

Its a free world and anyone can say what they want.
Shame people don't see those same injustices
happening.
#FarmersProtest @

Human rights? Don’t make me laugh!!! I’'m since 2014
in India no one help us at all no matter what we did
they are speechless deafness blindness

Nowhere To Go Refugees Stay Put
On Road Hoping For Better Future

Pt Sare | 0
“umluudmmym ¢
ad because | ”

hn asan Ao oo



CLAIM - MAKING

Hypothesis:
Government institutions are adopting social media platforms to improve the

access of citizens to claim-making.

Questions:

What kind of structures are created by government institutions for
claim-making, using social media?

Locations:
India, Delhi, Maharashtra, Karnataka

Language:
English, Hindi, Marathi, Kannada

Demographics:
Age, gender, rural/urban




The government uses social
media to facilitate claim
making through its portals

Gender skew:

Age skew:

Like co-creation, the Indian government has set up a similar
structure to facilitate claim-making through Twitter and
Facebook. Through these platforms, users are able to get
access to their various grievance and feedback portals.

Here, Twitter is the go to platform for users, when they seek
information from the government or contact official government
institutions. This can be gauged through higher engagement on
Twitter posts and higher number of followers on Twitter pages
compared to Facebook or Instagram.

Through social media, government institutions aim not only to
give citizens the freedom and convenience to access their
services online, but also create a structure where they can
directly provide followers with the most events and news such
as official Q&A sessions, and fake accounts committing fraud
online.

% Your questions, our answers

1_ CP Delhi #DilKiPolice £ @CPDelhi - Feb 4

Ajay Tripathy @tripathyajay - Oct 17, 2021

A #FAKE lucky draw in the name of @RailMinIndia is viral on social media N
It's 21-months already without any update.

and is offering a chance to win ¥6,000 after seeking one's personal details

PIB Fact Check & @PIBFactCheck - May 25 l

@DataPortallndia Could you please ensure monthly updates. What is the

#PIBFactCheck point of having this website?

[3 it's a scam & is not related with Indian Railways

odisha.data.gov.in/catalog/perfor.

D Please refrain from sharing this fake lottery message

@NITlAayog

€§> odisha.data.gov®

Level) for Child Health

Mumbai Police @ @MumbaiPolice - May 24

‘You can ask your questions to direct commissioner of Mumbai police,

Let's meet tomorrow evening 7:00PM live with the honorable Mumbai
police commissioner.
youtube.com/channel/UCB4pg...

NHRC India &
@India NHRC

Official Twitter Handle of National Human Rights Commission, India.

The following media includes potentially sensitive content.
Change settings

View PL. file complaints online - hrcnet.nic.in/HRCNet/public/..

© New Delhi, India & nhre.nic.in - © Born October 12
Joined February 2020

56 Following ~ 42.2K Followers

Had a really great interactive and informative Q-A session on
@TwitterSpaces with the people of Delhi. Thank you for joining and
participating. I’'m humbled with the response.

Looking forward to speaking with you all more often!

#DelhiPolice

@SharatB

Q 58

Q 429


https://twitter.com/MumbaiPolice/status/1529008975441973248
https://twitter.com/India_NHRC

CLAIM - MAKING

Hypothesis:
Citizens in urban areas utilize social media platforms for the purpose of

claim-making more than the citizens in rural areas. Is this increasing in rural and
peri-urban areas with an increase in digital adoption?

Questions:

What is the frequency of using digital platforms in urban and rural areas for claim
making?
How is the trend of using social media for claim-making in the rural area changing?

Locations:
India, Delhi, Maharashtra, Karnataka

Language:
English, Hindi, Marathi, Kannada

Demographics:
Age, gender, rural/urban




Citizens in urban areas utilise digital platforms far more than those in

rural areas

Delhi

Rural
Maharashtra

Rural
Karnataka

0% 25% 50% 75%

Among the 3 states, Delhi has the
highest share of urban digital
platform users.

For digital platform usage in rural

areas, Maharashtra showed the

greatest increase among the 3 states:
o Delhi: +6%

o Maharashtra: +81%

o Karnataka: +13%

*Search was conducted using keywords for government claim making organisations (eg. India portal, National Human Rights Commission India) @U ILT. Al



Digital platforms are utilised by citizens from Delhi and Maharashtra in
similar ways, for claim-making

e  Maharashtra has the highest number of searches
related to claim making on social media among
the 3 states.

Maharashtra

Delhi showed the highest growth in search
interest towards claim-making on digital
platforms from 2020 to 2022, compared to
Maharashtra and Karnataka

Delhi

" o
Karnataka 23% o Delhi: +30%

o  Maharashtra: +21%
0% 10% 20% 30% 40%
o Karnataka: +24%
Search size (% of searches in one state vs total searches)

*Search was conducted using keywords for government claim making organisations (eg. India portal, National Human Rights Commission India) @U ILT Al



Twitter is used extensively by citizens in all three states for claim
making, while usage of Instagram is not prominent

Delhi: Maharashtra: Karnataka:

Twitter: 90% Twitter: 97% Twitter: 96%

Facebook: 4%

Facebook: 10% Facebook: 3%

*The data was collected using search keywords around government claim-making organisations (eg. “India portal twitter”, @U ILT Al
“National Human Rights Commission India facebook”) ‘



Concluding thoughts

e |t is observed that social media has become one of the
leading avenues for citizens to express their grievances
online, despite having official government grievance portals.
They use it not only to raise problems they encounter, but
also to seek intervention from related stakeholders (such as
the Prime Minister, Home Minister, etc.) directly or indirectly
involved in the matter.

e Most of the grievances expressed online are related to
exercising their rights as citizens. Many users seek
intervention by higher authorities for denying or delaying
their rights as citizens.

e Claim making through Twitter was predominantly observed
in urban areas as opposed to rural areas, and Twitter was
observed to be the dominating online social media platform
for claim-making related activities.

MUILT.AI



RESISTANCE & MOBILISATION
DISCOURSE ANALYSIS

Resistance and mobilisation includes sustained efforts by individuals, groups, or movements, to assert their
rights and fulfill their responsibilities. This involves activities in the domain of resistance, advocacy, protest
movements, and journalism.

QUILT Al



RESISTANCE AND MOBILISATION

Hypothesis:
Online mobilisation in India is more inspired by the national issues than local

issues. However, local issues have started receiving prominence.

Questions:

What is the quantitative reach of online national issues as compared to local
issues?

Locations:
India

Language:
English, Hindi, Marathi, Kannada

Demographics:
Age, gender




Farmers protest conversations
reflect dissatisfaction towards
the government online

Gender skew: Age skew:
Male 24-35

The farmers protest has gained attention from media all over
the country. While protests are happening on a large scale
offline, conversations on social media have also gained
traction over the months—from 2020 to present.

While posts online shared news and updates around the
farmers protests happening around the country, many of
these conversations have taken a supportive stance towards
the farmers, showing sympathy to their plight.

At the same time, criticisms have been directed towards the
BJP, for “betraying” and mistreating the farmers. Other local
organisations such as the media, have also been accused for
their biased reportage.

, Pb46 Yad Pannu @yadawinder - Feb 19
@ Hashtag for today (19/02/22)

S‘f‘ Manmeet Singh @Manmeet78349016 - Feb 25 Harkesh Dhankhar @HarkeshHaryana - Feb 5
% MSPisalegal right of farmer's We are feeding the nation they are treating us like this.
#FarmerProtest

#ModiCheatedFarmers

@

#FarmerProtest Retweet #feraT_faRredt_ A

#Boycott_Modi
#FarmerProtest
Tweet | RT | Share | Spread | Like

BoyCOtt@) Q Devinder Sharma
“~)  @Devinder Sharma

=
M O D I Addressing a national seminar in New Delhi today |

explained why it is important to ensure that no trading
be allowed below the #MSP. Not only in India, farmers
all over the world need an assured living income.

#farmerprotest @Kisanektamorcha

@TeleprompterPM1

PM’'s Double Income
Promisesto

rr

Modi promise doubling the income of
farmers, but when Modi came in power

he completely ignored all promises

© 0 29

Q .

&




Injustice against a Hindu
j I g I I Dilip @DilipNama1 - Mar 8 Amrita Yadav
° #InternationalWomensDay @AmritaY41747475
Hundreds of women from diff. areas of the country took out huge rallies in
S a I n e O m a S S p ro e s S protest against the injustice being done on Sant Shri Asharamji Bapu. In protest against the atrocities on Sant Shri Asharamiji

° All women are the same demand that #Bapuji should be released Bapu , X 2_ & o B
offl I n e immediately. Break The Silence and demanding justice for bapuji . If
M :
BredicTheSikrics one girl's voice can be heard, then why the voice of
crores women is ignored?
#WomenForJustice
#lnternationalWomensDay

#IRia Afgen_fag
o PAYAL ROHATGI & b A ™ ~ [

preachers T Rape 3T

e & ﬁmwawmmﬁ%
rrﬁ:ﬂa-(r Rapeﬂwuﬂﬁ—!wrw
el H e dre W E A S 7

#ThursdayMotivation #PayalRohatgi

#WomenForlustice

Gender skew: Age skew:
Female 24-35

The case of the prosecution of Sant Shri Asharamiji has been Millions OF Womant
keenly followed by civilians within the country. The general One Voice

sentiment is that the Hindu Saint was wrongfully accused, Call For Justicel!
detained and mistreated by state officials. This led to
protests by the public, seeking justice and criticising local

governme nt bodies. fabila Udhan Mandal Offial Accounts DrY. Biswal @drybiswal - Mar 2
@ This was the voice raised by thousands of people who gathered in Thane to
protest against the injustice done to Hindu saint for so long.
. ® FIMokshi Shandilya . @Mokshi146 - Mar 13, 2021 Justice For Bapuji
These protests are seen to be largely led by women offline. ¢ N et S s e e aregh o e
0 A A fabricated charge of a girl, on the other hand, lakhs of women are taking to navbharattimes.online/4461163.html
At the same time, pictures and videos of these protests were the road in protest n support of INNOCENT #8apu.

#WomenStand4Bapuiji

posted on social media platforms to spread awareness
towards the issue. These posts are often accompanied by
hashtags such as #justiceforbapuji, #womenforjustice, and
#womenstand4bapuji. The scale of these protests have also :

. . . - - UNPROVEN ALLEGATIONS
expanded to include international events such as ' , ¥ il oNpaPusl R .
- . 0 argstt ey | g 1 — LODGED INSIDE JAIL
international women's day, where women from around the 4 - £ ! | N | 40 FoR 8 YEARS
E ; : 4

country gather to raise their collective voice regarding the 10 N, .
BAIL FOR ASHARAM BAPU

injustice against the religious figure.



https://twitter.com/DilipNama1/status/1501038440170721286
https://twitter.com/AmritaY41747475/status/1501024655410630668
https://twitter.com/AmritaY41747475/status/1501024655410630668
https://twitter.com/Mokshi146/status/1370576358527488002

Unification of civilians against
the government seen through
online citizen-led campaigns

Gender skew:

Age skew:
Male 24-35

The Citizenship Amendment Act protests have seen the
unification of civilians against government bodies in the
country. Since the Anti CAA movement [1] resulted in the
arrest of multiple activists, police brutality and torture,
civiians have since “formed an alliance” against the
government, and sought justice for those that have been
wrongfully captured and abused.

Such unification is not only seen offline, but online as well.
Social media users have used hashtags such as #stopCAA
#StopTargetingMuslims etc. to not only spread awareness
towards the issue, but also call a stop to acts of violence
against the protestors.

Intensity of protests affected by influencers

‘;%t Faiz khan @ Danish Imam (pla! 0il3)

L N @Sbzfaiz @iamdanishimam

A Pregnant woman activist in Jail.
A hate monger roaming without FIR.

My Brother Sharjeel Imam is an IIT Graduate and a
research scholarof JNU,who has been at the forefront
of Anti CAA-NRC protests in Delhi. He was arrested
on28thJanuary 2020 and has been behind bars for the
past 78 days.@ imaams

#ReleaseSharjeellmam #ReleaseAllPoliticalPrisoners

#StopTargetingMuslims
#StopTargetingMuslim
#StopTargetingMuslim

Young Eyes,Blazing with your dreams of Better Future,Not of his own but the society.
SHARJEEL IMAM

BUT "SAFOORA ZARGAR" HAS BEEN
ARRESTED & SLAMMED WITH UAPA IN
HER 3RD MONTH OF PREGNANCY.

VOICE AGAINST CAA NRC.

oA THIS IS THE REASON WHY USCIRF HAS PUT
‘r. INDIA INTO BLACKLIST FOR SUPPRESSING

Z@ Sarabiit Singh Saini (AAP) ORGAN DONOR
@sarabjitsingh61

23 yo labour right activist No deep kaur was arrested &
tortured in police custody..She has been detained
without bail for over 20days

@rashtrapatibhvn

@mlkhattar @cmohry @PMOIndia @HMOIndia
@pbhushant

@Kisanektamorcha @PTI_News @ndtvindia @ANI

»@g’;\ We The People of India
S @ThePeopleOfiN

Anti-CAA protestors in Chennai’s Washermanpet were
subjected to police brutality a little while ago.
#CAA_NRC_Protests

, 0:28 | 196.2K views


https://www.firstpost.com/tag/what-is-caa-protest
https://twitter.com/iamdanishimam/status/1250789925525413888
https://twitter.com/Sbzfaiz/status/1256676986765762560
https://twitter.com/Sbzfaiz/status/1256676986765762560

Local issues lack notability, but

quickly gain prominence
through sharing online

Gender skew:

Age skew:
Female 18-24

We observed that certain local issues also gained
prominence online, and received attention from users around
the nation.

The Karnataka Hijab Row [1] is a local issue that escalated
online - since it involved the religious freedom of minorities
in the country i.e. Muslims. Posts reflect not only the support
of citizens all over the country towards the Muslim
minorities, but also anger towards violence and brutality
against the protestors.

Local issues such as the Karnataka Hijab Row are not as
widely discussed online compared to national issues, but
they are observed to gain significant traction: although local
issues are less prominent online, they quickly gain attention
on social media through likes and shares by citizens.

Ashif Gm
@GmAshifpf

“Hijab is ours Constitutional Rights”
Protest against the #Hijab row in all over #Karnataka
at Clock Tower, Mangalore..!

#HijablsIndividualRight
#HijabisOurRight
#HijabRow

10:28 PM - Feb 7, 2022 - Twitter for iPhone
1,058 Retweets 31 Quote Tweets 2,320 Likes
/3-@ Rishika Sadam &
&4V ©RishikaSadam
In solidarity with sisters in #Karnataka, students from
#Hyderabad’s Unani Medical College protest against

the #Hijab row in #Udupi. #HijabRow
#KarnatakaHijabRow

6:31 PM - Feb 9, 2022 - Twitter for iPhone

120 Retweets 14 Quote Tweets 622 Likes

G

@ANI

Karnataka | Congress MLA Kaneez Fatima & her
supporters hold protests against the Udupi hijab row

"Girls are being oppressed... their entry is being denied
in schools 2 months prior to exams, so people of all
castes & religion have gathered in DC office,
Kalaburagi," she said

10:36 AM - Feb 6, 2022 - Twitter Web App
403 Retweets 121 Quote Tweets 2,201 Likes

/S Avirat Thoda Social
A @avirat_ts

#Harsha a 26 y/o student was brutally killed in
Shivmogga Karnataka, just because he wore a saffron
shawl in protest against Hijab row in #karnataka 1
#HinduLivesMatters #JusticeForHarsha
#KarnatakaHijabRow

17

@ Rarnataka Hl]aﬂ TowW: 26

year old Harsha brutally
murdered in Shivamogga,
situation tense, had
" demanded uniform dress
" code

Karnataka Hijab Row

| 21February, 2022 Opindia Staff


https://www.bbc.com/news/world-asia-india-60384681

More conversations around national issues, spread over a longer time frame,
while local issues have limited discourse online

Overall interest over time as reported by Google Trends

#KarnatakaHijabRow % ‘

== f#FarmersProtest == #KarnatakaHijabRow
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Social

After comparing a national issue (Farmer’s bills) with a state level issue (Karnataka Hijab ban), we observed that the number of tweets for local
issues were significantly lower than that of national issues (18,000 vs 5,800 at the peak). It needs to be noted that many other factors may play
a role in the outreach of social issues apart from the geographical jurisdiction such as internet accessibility, political, cultural, religious
environment at the time of event etc.
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RESISTANCE AND MOBILISATION

Hypothesis:
Resistance on social media platforms behaves as a trend on social media

platforms ensuring awareness more than the impact on the topic of interest.

Questions:

What is the life cycle of hashtags linked with the event of online mobilisation?

Does online mobilisation translate into offline action?

Locations:
India

Language:
English, Hindi, Marathi, Kannada

Demographics:
Age, gender




H#Farmersprotest - social media as the main source of information, raising

awareness on the topic of interest

#FarmersProtest

200000

_____ 1. Farmer Protest Toolkit
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Social

There are 2 peaks seem in tweets related to farmers protest:
December 2020: which could be attributed to talks by farm unions
and the central government during that period, and February 2021:
following the violent clashes between protestors and Delhi police
during India’s Republic Day. These peaks reflect the the public’s
response to these events, and raising awareness of them on social
media.

Search

On the other hand, searches related to farmers protest related
news and farm bills peaked around December 2020 and dropped
since. This shows information around significant events is
disseminated and obtained through social media conversations in
compared to search.
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https://www.outlookindia.com/website/story/india-newsA-anti-caa-protests-live-updates-as-delhi-mumbai-continue-protets-karnataka-bjp-minister-warns-of-majoritys-patience/344481
https://indianexpress.com/article/explained/greta-thunberg-toolkit-farmers-protest-fir-delhi-police-7176187/
https://www.borgenmagazine.com/farmers-protests-in-india/
https://www.aljazeera.com/opinions/2021/2/4/january-26-the-day-indians-reclaimed-their-republic
https://www.outlookindia.com/website/story/india-newsA-anti-caa-protests-live-updates-as-delhi-mumbai-continue-protets-karnataka-bjp-minister-warns-of-majoritys-patience/344481

#AntiCAAprotest - social media as the main source of information, raising

awareness on the topic of interest
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Social

Conversations for Anti CAA protest peaked in December 2019,
before sharply dropping afterwards (although rising slightly in
February 2020). The higher number of conversations during these 2
dates could potentially be caused by the “intensity” of the event,
wherein violence protests and deaths occurred.

Search

On the other hand, searches for Anti CAA protest peaked around
Dec 2019, and dropped sharply in the next 2 months, again
reflecting that citizens are more likely to look to social media as a
main source of information during these significant events.
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https://www.outlookindia.com/website/story/india-news-anti-caa-protests-live-updates-as-delhi-mumbai-continue-protets-karnataka-bjp-minister-warns-of-majoritys-patience/344481
https://www.outlookindia.com/website/story/india-news-anti-caa-protests-live-updates-as-delhi-mumbai-continue-protets-karnataka-bjp-minister-warns-of-majoritys-patience/344481
https://indianexpress.com/article/cities/delhi/kapil-mishra-delhi-police-caa-protests-jaffrabad-6282870/

RESISTANCE AND MOBILISATION

Hypothesis:
The intensity of resistance is amplified by the involvement of influencers on social

media platforms.

Questions:

What impact is created by involvement of an influencer in mobilisation efforts?

Locations:
India, Delhi, Maharashtra, Karnataka

Language:
English, Hindi, Marathi, Kannada

Demographics:
Age, gender




Positive correlation between number of influencer posts and regular posts
indicate that involvement of influencers acts as a catalyst, spurring

conversations among the public
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Both influencer and regular
posts increased in the
second quarter and fell
since.

Both influencer and regular
posts peaked in the first
quarter and fell since.
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Concluding thoughts

Issues of national interest such as Central government
related laws and policies facing resistance are observed to
garner attention more number of times on Twitter, unless the
issue is around a particular heinous event such as minor
gangrape, death due to police brutality etc. Local issues that
garner attention on social media and turn into trending posts
are observed to blow up, leading them becoming national
issues such as the Karnataka Hijab row.

Evidence of online mobilisation translating into offline action
could be observed on Twitter for the studied events.
However, a correlation between the two does not suggest a
causal relationship.  Further research  would be
recommended to gauge the possibility of causation.

Evidence of higher volume of online discourse around higher
influencer participation could be observed through the data.
However, this does not necessarily indicate higher offline
action.
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Appendix A: Links

Overall discourse

List containing the following keywords
Volunteerism

- Search Keywords

- Social Media Keywords
Co-Creation

- Search Keywords

- Social Media Keywords
Claim Making

- Search Keywords

- Social Media Keywords
Resistance and Mobilisation

- Search Keywords

- Social Media Keywords

Influencers

- List of influencers

Institutions

- List of Institutions



https://docs.google.com/spreadsheets/d/19A--87Fi_RUZE7QA7o4nZ8GphTIMRn-rmL_LQ20TtT4/edit#gid=1710124201
https://docs.google.com/spreadsheets/d/19A--87Fi_RUZE7QA7o4nZ8GphTIMRn-rmL_LQ20TtT4/edit#gid=1113353019
https://docs.google.com/spreadsheets/d/19A--87Fi_RUZE7QA7o4nZ8GphTIMRn-rmL_LQ20TtT4/edit#gid=826545740

Civic Action
° Citizen groups: IAmGurgaon,
Whitefield Rising
° Organisations: Reap Benefit,
Sensing Local, Janaagraha
° Cause-based: Beach cleanup
groups, The Ugly Indian

Corporates
° Employee engagement:
Piramal, Cognizant, Accenture
° Senior leadership volunteer:
HSBC
° Hackathons: Ford, Paypal,
Microsoft

Associations
° Cll- India@75
° FICCI FLO
° My Kartavya

Spiritual and Faith-based orgs
° Art of Living
° Caritas India
° Isha Foundation
° Langars

Volunteering Ecosystem Map

College Students
° Credit-based: Symbiosis,
UPES
° Club-based: Manipal, BITS
(Nirmaan), VAPP-LSR

Youth Groups & Initiatives
° Enactus
° Global Shapers
° Rotaract
° Yuwaah, Kites

International Volunteering
° Doctors without Borders
° FSL India
° PYXERA Global
° VSO India, UNV

Community/Political Groups
° Caste-based groups:
Marwari associations, Bunt
Sangha, Leuva Patel Samaj
° RSS, BVF, NSUI

Volunteering Intermediaries
° Being Volunteer
Chennai Volunteers

Chezuba
ConnectFor
Goodera
iVolunteer

Movements & Campaigns
° Narmada Bachao A.
° MKSS
° Farmer/CAA

Volunteer driven initiatives
LetsTeachEnglish

° Pad Squad

° Robin Hood Army

° Seva Kitchen
Clubs

° AIESEC

° Lions International

° Rotary International

° Round Table India

Volunteering-based NGOs
° Angel Xpress Foundation
Bhumi
eVidyaloka
Make A Difference
Mentor Together
Team Everest
u&l

Composite Giving
° EdelGive
° LetsEndorse
° United Way

Govt. orgs
° NSS and NYKS
° Digisevak, Self4Society,
Vidyanijali
° State Govt initiatives-lllam
Thedi Kalvi, Desh ke Mentors

NGOs with large vol-bases
) CRY
° Educate Girls
° Project Mumbai



